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Privacy Sandbox 
keeps people’s 
activity private 
across a free and 
open internet



Two major 
milestones

APIs reach general 
availability on Chrome

Tracking Protection 
rolls out to 1% of 
Chrome users globally



 A change that’s 
necessary and 

achievable 



20+ new 
technologies 
and privacy-
focused 
changes

*Key proposals, not an 
exhaustive list

Topics, Protected Audience

Attribution Reporting, 
Private Aggregation, 
Aggregation Service

Fenced Frames, Shared Storage, 
CHIPS, Related Website Sets, 
SameSite Cookies, Storage 
Partitioning

User-Agent Client Hints, 
Federated Credential Management, 
IP Privacy Protection, SDK Runtime

Private State Tokens

Relevance

Measurement

Cross-Site Privacy 
Boundaries

Address Covert 
Tracking

Fight Spam & 
Fraud

Ads 
APIs

General
Privacy 
APIs





Is the industry building on 
Privacy Sandbox, and can it 
be ready for third-party 
cookie deprecation?



Source: privacysandbox.com



Will the Privacy Sandbox 
be able to replace the 
functionality of 
third-party cookies?



 Privacy Sandbox APIs 
support business goals 

and preserve privacy
 



What happens 
to the Privacy Sandbox 
after third-party cookie 
deprecation?



Continually
raising the bar on 
privacy and utility 
through collaboration 
and innovation



Are you ready?



The time to 
act is now

Marketers
Check with your agency and ad 
techs on adopting privacy-first 
solutions
Publishers
Work with your tech partners on 
privacy-led approaches to monetization

Everyone
Prepare your site for upcoming changes 
using our Cookie Analysis tool
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g.co/PrivacySanbox/Checkl
ist
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